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Academic Employment

2004 present Indian Institute of Management, Ahmedabad
Prolussor

1996 » 2004  London Business School, University of London
Assistant Professor

Previous Business Experfence (4 years)

I, in manufucturing as a Purchase and Inventory Control Officer with a chemical and tyre cord [irm

©(DCM Lid -+ a leading private group in India in the mid 1980s)- experience included formalizing
syslemn gpecitications tor an inventory-control sysiem und writing code for it in Basic; supcrvised
management of manufacturing purchases for the firm - 1 year, :

2. in banking as Customer Scrvices Manager and Account Manager (Amex und HSBC) - expenence
included ncgotiating and sclling loans, L/Cs, guarunices, foreign exchange ftransaclions and
managing lines of eredil within government regulations. "As Account Munager, | was responsibie
for muintaining relationships with and increasing business from such firms as Mukand Iron & Sieel,
L&T ( u lcading engineering and construction firm) and Cipla (3 Mumbui bascd pharmaceutical
firm) - 2 yoats.

3. in gystems consalting and 1T related executive cducation with a start-up called CSAL Systems |
year.. :

) Qpcatiuu

1992 -1996 P, The University of Texas 4l Austin
Areas of Iterest: Marketing Strategy & International Business

19%87-1989 PGDM (MBA with concentration in Marketing & Finance)
Indiun Institute of Manageient, Ahmedabad, India

1982.1986 Rachelor of Technology (Chemical Eogg)
ihgian Institwie of Technology, Kanpur, India
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Kdijtorial Boaxd Member
“ision: The Journul of Busincss Perspoctives 2005-2008
“ournal of Market Focused Management 2003

wrofessional Affiligtions

_ American Marketing Association (AMA)
- Academy of Inicrnational Business (AIB) . ..~

Academig Administration

Member, Faculty Recruittent Cominittee, LBS, 1998-2003
Member, Commitiee tor Dual Degrees, 2004

+ Chairperson, Website Commitiee, TIMA 2004-2008 (designed and manuged the sct up
and launch of the new TIMA web site) '

s Coordinator, PGPX International Tmmerston and Placcments, 2005-2008
(negroliated agreements with 8 schouls for the international immersion for PGPX;
maunaged placement for the first two batches of PGPX)

Member, Computer Scryvices Commiltee, TTMA, 2005- 2010
Faculty Mentor, Centre for Innovation, Incubation and Entrepreneurship, UIMA, 2004~
Member, Working Group tor Collaboration with Reputed US Beschools, 2006

s Chairperson, Marketing Arca, 2006-2007 (1 pilated the taculty recruitment process
during this time and was able to make 2 offors of which one cundidate joined)

¢ Chairperson, PGPX, 2007-2009 (increased the batch size (rom 60 to 80; number of
clectives offered from 26 to 435 made the program ready for K1 rankings)

Mermber, Rescarch and Publications Committee 2007-10 :

« Chairperson, Alumni Cenire and Resource Generation 2009-11 (Duving miy tenure,
I have led the fund ruising effort and huve alrcady raised more than Rs. 100 million
for the institute) , '

Referecd Journal Publications:

Suhuy, Arvind and Anandan Pillai (2009), “Differential impact of Advertising and Distribution
Expenditure on Tobins’s Q: A Perspective from Listed Firms in Tndia,” Jowrnal of {ndian
Rusiness Reseorch 1(3), (fortheoming)

Suhay, Arvind and Nivedita Sharma (2009), “Brand Relationships and Switching Behavior for Highly
1ised Products in Young Consumers,” Vikalpa, (forthcoming)
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10 Pramat Server: The Technology and Sales Chaltenge (2004)
11, Bungalore Integrated Sysleins and Solutions {2003)
5 Hewlett Packard India Fvt. Ltd. (2005)
-3 paukri.com: Competing Against & Global Major (2005)
14. $ai Coating: Detonation Spray Giun (20035)
|5, (nfiniti: Sales and Distribution of Mutual Funds (2006)
16. Jeevunsaathi.com (2006)
{7. Antigua vs. US: GATS and the Case of Onling Gambling (with Gopakumar Nair) 2006
_ 1%, DusincssWorld in Tndia: Retaining Leadership (2006)

- 19. Microsofl India Development Center: Mannging Innovation (2007)
30, 1C1C) Bank: Sales and Distribution in Rural Banking (2007)
31 11T Bank: Credit Cards Pricing (2007)
32, Pricing the naukri [PO (with Nivedita Sharma) (2007)
23, Cholamandalam DBS (2068). ‘
94 Barwil and Barber: Inlcgration Issues (2008) (with (i.Raghuram, Deepti Bhatnagar and Y. Sharma)
25 WMS (A): (2008) (with . Raghuram, Neepud Bhatnagar and Y. Sharma)
26. Wilhclmsen Maritime Services (B) (2008) (with G Raghuram, Deepti Bhatnagar and Y. Sharina)
27, Helion VO (2008) (with Arun Pratap Singh)
28, Tarings Privatc Cquity Pariners India Pvt, .4d (2009)
29 I hermociectric: Managing Price Communications (2009) (with Arup Pratap Singh)
10. Racer Tube Company (2009)
31, Hero Honda: Brand Communicstions (i [TOEIess)

2. pdelweiss: Corporate Branding (in progress)

1. Prometheus Insurance Company (with Nivedita Sharma) (2009)

4. [arnest and Young: Transaction Advisory Services (in progress) (2014)

Books
{. Suhay, Arvind (2007), Srrategies’ in Pricing, Sales and Diswribution and Marketing
Communication: 9 Caxve Studies, BusincssWorld.
Other_Publications:
Sahay, Arvind (2008), "Making u Difference,” Sensex, 2(2), July, p. 40-43.

Sahay, Arvind (2007), “Chalflenges in Rural Banking,” Sensex, 1(3), December (J7January 08, p.
50-52. : '

Sabuy, Arvind and Rejendrs K. Srivastava (2007), %10 be Market Driven? Or To Drive the Market?
‘'hat is the Question,” Sensex, 1(3), August - September, 44+46, .

Suhay. Arvind (2003), “Online Pricing,” The Pinancial Express, June 5. -

' Suhay, Arvind, (2002), “Nicelot Airlines: Expansion Pains,” The FEeonomic Times, Strateglc
Murketing Supptement, (September-October),

Sahay, Arvind (2001), NIT Ltd, in World Class in India: A Casel3ook of Companies in Transformation
by Sumantra Ghoshal et. al.



